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1.  INTRODUCTION

At Rogers Media, our ultimate objective is to communicate acceptance of cultural diversity throughout our organization.  We are committed to creating a corporate and creative culture that supports and, in fact, welcomes cultural diversity.  In doing that, we recognize that our media work environments must:

· respect, celebrate and encourage the diversity of our workforce so as to maximize employee morale and productivity;

· produce programming that not only accurately reflects the presence of cultural and racial minorities, but also engages their active participation through the fair and non-stereotypical portrayal of cultural diversity; and
· promote community involvement to better understand the cultural diversity within the Rogers organization and within the communities we serve.

Our Corporate Cultural Diversity Plan outlines a number of established cultural diversity policies and procedures within our organization, while also highlighting ongoing or newly-proposed initiatives.  Through our existing commitment to cultural diversity and the Commission’s annual corporate plan process, we hope to raise the bar within our organization and improve upon the accurate reflection and representation of Canada’s cultural diversity.

Although our 2005 achievements and initiatives in the area of diversity are all significant, we believe a few merit specific mention:

· We completed the acquisition of NOWTV, a religious broadcaster operating a station in Vancouver and the Fraser Valley, and holding a licence for an unlaunched station in Winnipeg.  In re-branding NOWTV as OMNI BC, we sought to communicate a message about a change in direction and perspective at the station.  Using the experience and expertise we have gained in ethnic programming, OMNI BC and OMNI Manitoba will ultimately become religious stations that reflect religious diversity in an accepting and supportive manner.  

· Ratings systems do not measure Canada’s multicultural and multilingual population.  Without such measurement, ethnic broadcasters are disadvantaged and cannot generate the revenue necessary to support the production of ethnic programming.  We have initiated an industry initiative to review the parameters of audience measurement and better reflect the broader diversity of Canadian television audiences.     

· We have developed additional operations and programming initiatives as a result of our business alliance with APTN.    

Niche television broadcasting is our business.  Whether it’s ethnic or religious communities, OMNI celebrates the diversity in our society.  Even more so, we are ready to share our experience and expertise, and help other niche broadcasters like APTN achieve the objectives they have set for their own service.

2.  CORPORATE ACCOUNTABILITY

Our Corporate Plan identifies a number of senior executives with responsibility for cultural diversity initiatives within our organization.  Oversight at the corporate level has involved:  Rael Merson, President of Rogers Broadcasting Limited; Alain Strati, Vice President of Business & Regulatory Affairs at Rogers Media; and Michael Gass, Vice President of Human Resources at Rogers Media.  In addition to their responsibilities within the company, management and staff are encouraged to become involved in cultural diversity initiatives, whether they be within our organization or within our industry.  Participation and involvement provides a unique opportunity for the promotion of cultural diversity.
3.  EMPLOYMENT PRACTICES

Orientation, Training and Career Development

Rogers remains committed to the principles of cultural and diversity management and ensuring that equal opportunity exists for all employees in all aspects of employment, and that the merit principle remains the basis for all employment and promotion opportunities.  

We are committed to developing employment practices and procedures that strive to ensure fair and equitable representation of Canada’s cultural diversity within our workforce.  In doing so, Rogers has developed a number of corporate policies and training programs that specifically address issues such as diversity management, employment equity, and respect and dignity in the workplace. Diversity training helps employees understand the on-going evolution of cultural diversity in Canada; the potential influences for biases and discrimination in the workplace; and the significant benefits of supporting cultural diversity.

These policies and programs are communicated to all of our employees.  Subsequent training and development efforts also serve to reinforce corporate policies or to provide our employees with updated information.

New employees are provided with comprehensive employee orientation packages, including pamphlets and information manuals outlining corporate policies for issues such as cultural diversity, employment equity and respect and dignity in the workplace.  All new employees are obliged to review and sign a Business Conduct Guidelines Agreement, which specifically addresses human rights and respect and dignity in the workplace.  All employees are required to review and sign this agreement on an annual basis.

All of the Rogers policies and guidelines are updated and accessible at XR Express, an employee web portal available only to Rogers employees.  Policies and procedures are also highlighted and summarized in other internal communications services, such as the daily Rogers News e-mail bulletin.

Offered through our corporate organizational development department, managers are also encouraged to attend a number of additional training programs and workshops to provide them with additional background information on the subject of diversity management and employment equity.  These management training programs include Respect and Dignity in the Workplace and a popular, entry-level program series entitled Managing at Rogers.  

Rogers has also developed two new professional educational courses that deal specifically with the issue of diversity.  In fact, two modules are available, looking at it this important issue from the very different perspective of the manager and the employee:  Diversity:  What Managers Should Know and Diversity: What Employees Should Know.

Rogers has launched an electronic learning project, making training programs available over the Internet.  The project was particularly successful with Rogers Media employees at our radio stations who cannot access corporate training facilities in larger markets.  The pilot project is being expanded, involving more training programs, and making them accessible to all employees. 

Managers and recruiters are trained to use behavioural-based interviewing techniques.  Instead of focusing generally on background and/or employment history, these techniques draw information from specific questions to assess the skills and characteristics necessary to fill each position.  

Mentor / Protégé Program
The Rogers Group of Companies has established a Mentor-Protégé program, with participation from each of Media, Wireless and Cable.  The objective of such an initiative is to broaden the availability of Mentors for younger, aspiring employees with our company.  Protégés have the opportunity to network with senior representatives, and to discuss a wide variety of important career issues.  The focus of the program is on career development and advancement, but also deals with job satisfaction and skills training.  Given the diversity of employees at Rogers, an important element of the program relates directly to the issue of foreign accreditation and the difficulties involved in gaining employment (and advancing careers) based on that accreditation.  

Individual program groups have approximately three Mentors and six Protégés, and include a cross-section of representation from different parts of the Rogers Group of Companies.  Groups are encouraged to meet at least every 2 to 3 weeks.  There are currently 15 groups in the program.   

An on-line survey of the program was conducted in early February 2006.  Different questionnaires were made available for Mentors and for Protégés.  Response rates were approximately 40% for Mentors and 55% for Protégés, and questions focused on issues such purposes and objectives; participation and satisfaction; and future direction.  Satisfaction with the program was quite high.  

Protégés expressed a desire for greater exposure to business challenges and opportunities.  Interestingly enough, the survey showed that Mentors were more likely than Protégés to think that the Mentoring Program provides an excellent development opportunity.  Such a result demonstrates that Mentors have as much to gain from this kind of program as the Protégés.  In other words, direct exposure to concerns and issues from Protégés is a valuable resource for Mentors, information that they can take back and apply with their senior management context and work environment.   
Rogers Media Cultural Diversity Committee

Rogers Media has formed a diversity committee, with representation from a wide variety of job functions within different media groups.  The objective of the Media diversity committee is to communicate initiatives to all employees, and seek input on problems, issues and concerns.  Members act as conduits for actions and initiatives in the area of diversity.  Diversity bulletin boards have been established at each of our stations to provide information about diversity within our organization, including our Corporate Plan.  The committee produces a quarterly newsletter, introducing stories about diverse employees and highlighting news and information in this area.  A Lunch and Learn series is also under development to communicate initiatives and results in diversity (e.g. results from employee opinion survey).

Prayer / Faith Room at Rogers Campus

In response to the different religious and spiritual needs of employees, we have provided a specific facility for their use.  The Prayer / Faith Room is located in the One Mount Pleasant building of the Rogers Campus and is adaptable to a variety of different religious or spiritual practices. 
Diversity Personnel at Rogers
Rogers Communications has recently hired a CHRO (Chief Human Resources Officer).  That new hire has developed a new HR structure for the organization.  All HR management and staff from operating divisions will now report directly to him.  He has also announced the establishment of a new VP – HR Services position, responsible for issues such as HR Policy; Employment Equity; Federal/Provincial Legislation and Employee Recognition, Compensation and Benefits.  A new HR Director position (Organizational Development) has also been created to look after diversity program development, among other things.
4.  PROGRAMMING (NEWS AND NON-NEWS)

(a)  News and Information
Acquisition and Re-orientation of NOW TV
In 2005, the Commission approved our acquisition of NOW TV.  We have since re-launched the station with a much stronger diversity perspective.  Re-branded as OMNI BC, our new station has advanced from a single faith broadcaster with imposed balance to a multi-faith broadcaster holding core value of acceptance and inclusiveness.  The use of the OMNI brand is a recognition of the station’s ability to apply the niche broadcasting experiences, principles and practices developed at OMNI for more than 25 years.

OMNI BC does not produce conventional newscasts.  Instead, our programs are more current affairs or commentary-based in nature.  The new schedule features the production of The Standard, a weeknight, prime time current affairs program, examining issues from a religious and spiritual point of view, and a stronger focus on balance and single faith programming, with a commitment to Canadian perspectives and productions, and prime time broadcast windows

Airing each weekday at 9pm, The Standard is comprised of three main parts:

Focus – An in-depth interview segment focusing on current affairs and issues.  Some of the recent guests have included:

· Salman Rushdie – An expert on Islam, he offered his unique perspective on the growth of extremism around the world.

· Deepa Mehta – One of Canada’s most prominent film directors, she discussed the difficulties endured at the hands of fundamentalist Hindus in India, and how she hopes this film will help to improve the conditions of widows throughout the country.

· Dr. Paul Brown (Asst. Professor, Environmental Studies, Trinity Western University) & Dr. Michael Doebeli (Assoc. Professor, Zoology & Mathematics, UBC) – With the ongoing debate between evolutionists and those who subscribe to intelligent design in the United States, we brought in two of the region’s leading experts on evolution (Dr. Doebeli) and intelligent design (Dr. Brown) together to discuss the controversy.

· Dr. Emanuel Tov – The Editor-In-Chief of the Dead Sea Scrolls from Hebrew University in Jerusalem, Dr. Tov discussed the archeological and historical impact of the scrolls.  

· Raza Mirani (President, Pakistan-Canada Association) & Bilal Farooq – Mirani and Farooq joined us to discuss the impact the Pakistani earthquake has had on their lives, and on the lives of their families.  

· Tendzin Choegyal & Victor Chan – Choegyal is the Dalai Lama’s top advisor (and brother) and was joined by Chan, who recently co-wrote “The Wisdom Of Forgiveness” with the Dalai Lama.  They discussed the impact of Tibetan Buddhism on North America, and how every individual should question their own religious beliefs, so as to be stronger and surer of their faith.

People – This component of The Standard brings high-profile personalities and celebrities together with interviewers on the program.  The in-depth, intimate conversations allow guests to share the religious or spiritual aspect of their lives.  Recent guests on People have included:

· David Usher – Singer/Songwriter, David Usher is known internationally for his quadruple platinum album in Canada. He shared his views on religion having grown up in a home with one parent as a practicing Jew and the other as a Muslim. 

· Gurdas Mahn – Internationally known Bhangra signer and top of the charts Indian performer for the last 25 years, spoke of his faith and spirituality, and of his fame and good fortune. 

· Colin James – Best known for his multi-platinum rock albums and Juno Awards, Colin shared that he has no faith in God, but rather believes in himself and the goodness of man. 

· David Baker – Senior press correspondent of the prime minister Arial Sharon’s office, Baker spoke about Israel; his first hand experience with the recent withdrawal from the Gaza strip and the religious convictions of the Israeli people. When asked if the God of Abraham, Isaac and Jacob was still the God of Israel, he said yes, but that Israel was also very secular now. 

Commentary – This is a 90- second component of the program which features high-profile personalities offering their opinions on important religious, moral, and/or cultural issues.  Our lineup of editorialists include Rafe Mair (broadcaster); Hadani Ditmars (foreign correspondent); Rex Weyler (co-founder of Greenpeace); Steve Burgess (broadcaster & writer); Salimah Ebrahim (journalist); and T. Sher Singh (lawyer and prominent Sikh leader).

Discussion – Airing each Friday (replacing People), Discussion is a roundtable of religious leaders from various faiths, discussing the impact and implications of the leading news stories of the week.  A broad diversity of faiths are represented and included in the round-table discussion.

Newscasts at OMNI.1 and OMNI.2

OMNI Television produces five separate weekday newscasts, in five different languages.  To do so, OMNI has developed a news-gathering and production group that features a central team serving all newscasts, as well as individual news teams working on each newscast.  The production of five daily newscasts has established a recognized approach to reflection and representation of the demands of ethnocultural communities.  Although there are too many stories to mention, a few examples merit specific mention and description:

· South Asian edition exclusive interview with Hassan Almrei;

· Portuguese Edition series of stories on the Portuguese community and the education system

· South Asian Edition examination of the roots of terrorism and the perspective of the Muslim Canadian community 

· Mandarin and Cantonese edition coverage of the visit of Chinese President Hu Jintao 

· Italian Edition coverage of the death of Pope John Paul II

Sportsnetnews

Our newscasts focus on the important sports news and issues of the day.  That being said, Sportsnet has also made an organizational commitment to under-represented sports.  As a result, our newscasts will also provide information and results about niche sports that are of greater interest to many ethnocultural communities (e.g. soccer, lacrosse, rugby and cricket).

A specific objective of the Sportsnetnews team is to also focus on the production of special news features which broaden the range of sports covered and reflect a greater diversity of interests and participants in the world of sports.  Here are some examples of news features in 2005:

· The Underground Railroad – migration of black slaves to Canada and their impact on the development of sports here in this country;

· The Last Closet – a 4-part series about difficulties faced by gay athletes in sport, reflecting on the impact of sexuality on the athletes’ careers;

· Dubai Sports – An in-depth examination of the development of sporting events and venues events in the Arab kingdom of Dubai to promote international tourism and co-operation;

· Ted Nolan – Story on his Native roots, examining the barriers he faced as a professional hockey coach; and 

· Daniel Ingali – Nigerian-born Olympic gold medalist in freestyle wrestling and the reasons behind his decision to run for politics office in BC.

News Beats and Experts/Guests

All of our news operations work on a multiplicity of stores on any given day.  Although some reporters / producers do focus on certain areas (e.g. hockey commentator or all-news weather person), news-gathering and reporting resources are assigned to issues and stories that need to be done, with no regard to matching cultural background to the issues or themselves.  Although ethnocultural community events are covered, reporters and producers are not specifically assigned to cover those stories, but instead work on them on a rotation and assignment basis, much like other stories.

Our news operations also regularly feature a wide variety of experts or commentators.  Input is sought for occasional stories as well as regular features.  A stated objective of our news stations is to seek input from a broad diversity of cultural and professional backgrounds, on a wide variety of different issues.  

For example, on our all-news station in Kitchener (570 News):

· Victor Hussein is a regular contributor to a feature called A Legal Minute;
· Shawky Fahel is a regular contributor on Middle East matters, and was also featured during the recent D-Day Anniversary celebrations;

· Victor Hussein is a lawyer and real estate specialist.  In addition to features, he is also the host of an one-hour program called Ask the Experts;
· Saj Karem is with Canaccord Capital and is a financial markets specialist.  He appears on our special features called Buzz Before and After the Bell; and

· Jay Bushinski is a freelance reporter from the Middle East and an expert on Arab/Israeli relations.

News Audio File Sharing Network

Our Radio News group has implemented a file-sharing software program which allows each newsroom to have access to stories produced by other newsrooms.  As a result, each of the radio news groups at each of our all-news stations in Toronto, Vancouver and Kitchener is aware of the stories.  The news-talk stations in Halifax, Moncton and St. John we launched in October 2005 have similarly been connected to the system.

In 2005, we also linked the OMNI newsroom with all-news radio.  Each day, OMNI sends out an e-mail notification to 680 News outlining key stories being covered.  If OMNI sends material, or if 680 requests it, an audio connection has been implemented between am OMNI video editing bay and the 680 newsroom.  As a result, audio material from OMNI news stories is available for broadcast on 680 News, as well as any of our other radio stations.  

· Summary of findings from a Statistics Canada on the changing demographics of Canada (1st item from the audio link)
· Coverage of the issue of national security certificates, including an exclusive prison interview with Hassan Almrei, who has been held for four years under a national security certificate on suspicion of links to terrorism
· Summary findings of the OMNI / Medical Post annual survey on Health Care in Canada
· Exclusive interview with Abdur Khadr (former member of Al Qaeda)
Pollara Research Polling

On a bi-weekly basis, Rogers Media exclusively funds polling research conducted by Pollara.  The National Pulse bi-weekly poll surveys issues and trends, based on a national sample of 1,000 Canadians.  Results of the survey are then made available to all of our radio, television and magazine properties.  Content development producers have the opportunity to provide input and comments as to the substance of each questionnaire.  Topics in 2005 included:

· multiculturalism and national unity

· screening of immigrants by Canada’s immigration department
· the prioritization of immigration cases (i.e. skilled professionals, family reunification or refugee cases)

· spirituality and religion, prayer practices and belief systems
· the Pope and the Catholic Church

New Polling Initiative with the Association of Canadian Studies

Our Content Development group has met with the Association of Canadian Studies to examine the possibility of collaborating on some additional polling research.  The ASC’s mandate is diversity, and we fell a collaborative research program would provide further insight for content development across all of our media properties.  The ASC has provided us with samples of research articles, and will soon provide us with summaries of research surveys and pilot documents.  We have also discussed the opportunity to cross-promote our respective content material, and have agreed to pursue further initiatives over the coming year.

Content Development Committee

Rogers Media has developed a Content Development Committee consisting of editorial managers from all of our corporate divisions, as well as from some specific media properties (e.g. 680 News, OMNI, Sportsnet and Maclean’s).  The committee meets on a quarterly basis, and is an effective forum for discussion about common editorial issues and the exchange of ideas and plans.

The Content Development Committee was directly involved with a number of initiatives discussed in this report, including the web content interns and the polling research projects.  Continuing on past successes, the committee was also involved in:

Best Schools - A cover story on Today’s Parent rated certain outstanding public grade schools across Canada, while the cover story on Maclean’s explored best practices in Canadian public high schools.  Given the research available, OMNI Television was also able to expound more specifically upon diversity best practices in certain schools.  These were the schools featured in the television news stories produced by OMNI Television for its newscasts.
Health Care in Canada - A survey conducted by Maclean’s, The Medical Post, L’actualité and our health magazines, in partnership with a dozen health care organizations across Canada.  Ninth annual survey was published in 2005.  Much like above, OMNI is able to extrapolate information that will be of particular interest to ethnic audiences.

Editorial Board Meetings

The Editorial Board brings together editors and producers from a very wide variety of different media properties to discuss issues of common interest.  Guests are also brought in to participate in Q&A sessions.  In 2005, Bob Rae discussed findings from the report on Canadian university reform.  Leaders of all three federal political parties met with the Board during the recent election campaign.  Issues surrounding multiculturalism, ethnicity and diversity were covered in each of these sessions.

Interstitials and Commentary (OMNI in Ontario)
As noted above, OMNI BC does produce a number of commentary segments in The Standard.  The same is also true at our OMNI ethnic stations, where a select group of journalists and community leaders prepare editorial comment pieces on important issues of the day.  In 2005, they included:

· Jules Elder:  Foreign trained professionals; Victims of Racism; Annual Multiculturalism Report; Visible Minority population; Toronto Cultural Plan; United Nations at 60; Immigrant Women's Website.

· Zuhair Kashmeri:  Islamophobia; Muslim Divorce Code; Reuniting Families; Koran Desecration: Islam &  Birth Control; Sharia decision; Black Deputy Police Chief; Muslim Cartoons; Prayer space at McGill University, Indian Female Feticide

· Mitra Manesh:  Christians, Jews & Muslims; Australian Aboriginals; Canadian Passports; Black market passports

· T Sher Singh:  Today's democracy; Train across Canada; Gomery Commission; Coming back to Canada

· Ben Viccari:  Conservatives & Multiculturalism; Multicultural Hockey; Canada Day; Terrorism in Canada; The Grewal tape; Italian stereotypes; Soft target: Air India, State & Religion; Immigrants & Big Cities; Black History month.     

Interstitials (OMNI BC)
Interstitial programs on OMNI BC will also serve to communicate our unique format of spiritual programming for the Greater Vancouver and Victoria areas, through partnerships with community events, charities, and faith-based organizations. These highly produced features, vignettes and PSA’s will reflect the branding of OMNI.10, while educating, motivating and entertaining the audience.  Initiatives for 2006 will include: 
· OMNI Aware

Motivating, relevant public service announcements sponsored by OMNI BC to unite faith groups in a common cause (e.g. crime prevention, environmental awareness, and food drive initiatives).

· Winning Goals (hosted by young athletes from local teams)
Educating, inspiring features that appeal to youth and children regarding issues such as bullying, youth violence, drug and alcohol addiction as well as literacy and education.

· Faith 101
Vignettes educating OMNI BC’s audience about the belief systems of major faith groups and their significance to Vancouver's unique culture.

· Celebrate
Featurettes celebrating significant spiritual holidays for major faith groups.  
Bi-weekly Content Report
The Content Development Group at Rogers Media also prepares a weekly content piece featuring on-line stories.  The weekly bulletin includes a number of content categories (e.g. News, Business, Entertainment, Sports), including one specifically related to Diversity.  The weekly bulletin is geared toward 130 content producers (radio announcers, editors and web producers), with the aim of highlighting a selection of ready to go content (i.e. pre-researched and pre-checked) for on-air or on-line discussion.

(b)  Program Production and Acquisition
OMNI Independent Producers Initiative – Documentaries / Dramas
The production funding available from OMNI Television has fostered the grass roots development of Canadian television producers.  It provides them with a unique opportunity to further develop their skill sets through involvement in a large scale production project.  This is exactly the kind of grass roots experience needed to assist in the development of a broader and more diverse production community.  

Although often produced in a third language, a vast majority of these programs are also available in English, increasing their potential reach and accessibility.  The programs are carried in prime time, being first aired in their language of production, with English versions also packaged and marketed as part of a Signature Series program (also available in prime time).

In 2005, the OMNI Independent Producers Initiatives provided licence fees of:

· $ 4,918,784 on a total of 68 documentary projects; and

· $ 408,000 in project development funding for a total of 40 projects.

A few notable examples of documentary productions broadcast in 2005:

· Tiger! (Punjabi, English) is the story of a world famous wrestler, who immigrated to Canada with only $6 in his pocket.  Produced in Punjabi, it won the National Film Board Award for Best Canadian Documentary at the 2005 Reel World Film Festival.

· Mushuau Innu, Surviving Canada (Inuit, Italian, Portuguese, Mandarin, English) questions the 50-year decline of the Mushuau Innu from Labrador, to their present day crossroads in Natuashish.  Mushuau Innu won the Amnesty International Canada 2005 Media Award in the Video/Audio Category.  The documentary also won a 2005 CAB Gold Ribbon Award in the newly-created Excellence in Aboriginal Programming category.

· Doctors with Borders (Cantonese, English, Mandarin, Spanish) examines the plight of foreign-trained physicians who immigrate to Canada only to find that their qualifications, skills and experience are neither recognized, nor valued.  Doctors with Borders chronicles the struggle of four doctors trying to acquire a licence to practice medicine in Ontario.

· Gloriously Free (Arabic, Hindi, English, Mandarin, Polish, Russian, Spanish) explores the world of gay immigration and details the desperate search of five young men for a place where they may be safe from the persecution and hatred that is common in their countries of birth.  Gloriously Free is about Al-Hussein from Jordan; Julian from Mexico; Bruno from Brazil; David from Texas; and Frantz, from Jamaica.  The documentary won a 2005 CAB Gold Ribbon Award, this time in the Excellence in Documentary / Public Affairs Programming category.
In addition to documentaries, our initiative has also produced a number of dramas.  Foremost, of course, is the production of Metropia!, a cross-cultural drama with over 80 half-hour episodes.  However, we have also produced 12 half-hour episodes of Canadian Desi, exploring the lives of three South Asian families living in Toronto.  We are also in the midst of developing a major co-production initiative for a Chinese drama series.

OMNI Independent Producers Initiative – Pilot Development
The OMNI initiative also includes funding for pilot development.  In 2005, pilot grants totalled $ 550,038 to fund a total of 48 projects.  A few notable examples included:

· Canadians Abroad follows the experiences of Canadians living abroad, examining their perspectives on multi-culturalism and diversity.

· Spirit of the Art profiles a number of key paintings from Father Dan Donovan’s art collection, located at St. Michael’s College in Toronto.  The series describes their origins, content and artistic and cultural significance.

· Jamaican Proud is a mini-documentary series showcasing the accomplishments and achievements of Jamaican-born Canadians.

OMNI BC and OMNI Manitoba – Independent Producers Initiatives

As a result of our acquisition of the former NOWTV, we have established a number of important program production funding benefits.  Responding to the changed focus and perspective at OMNI BC and OMNI Manitoba, these benefits will provide information different religions and faiths, increasing acceptance and respect for a greater diversity of our society in general.  The components of these benefits will include:

· NOWTV Documentary Fund ($1,000,000)

Resources will assist Canadian independent producers to develop and produce religious and faith-based documentaries

· Aboriginal Faith and Spirituality Series ($300,000)

Contribution towards the development and production of a four-part series, examining the rich history of Aboriginal faith and spirituality in Canada.  APTN will act as executive producer of this project, working in conjunction with four different independent producers.  We expect the four-part series to premier on APTN, with second broadcast windows on all OMNI stations, in BC, Manitoba and Ontario.

· VisionTV Independent Production Initiative ($200,000)

Proposal to collaborate with VisionTV in targeting specific independent production projects in need of top-up funding.  VisionTV collaborations will be aired on VisionTV, with second broadcast windows on all OMNI stations.
· Pilot Development Grants for Independent Producers ($393,500)

Assistance for local independent producers to develop program proposals and the development of program pilots.  Grants could be used to fund script development or research necessary for a more complete proposal.  Grants could also be used to assist in the acquisition of production equipment or to cover the cost of broadcasting skills training courses.

Accessibility of Programming / Advertising / PSAs
Our television group works together to maximize the distribution and accessibility of programming, advertising and PSAs.  We produce many English-language ethnic programs which air not only on OMNI Television, but also on our other television stations and services as well.
In the Black

Now in its third season, In the Black is an award-winning weekly series that unveils our untold stories, and platforms the accomplishments of those from the community who have made a difference to Canadians.  Guests for the third season included: Herb Carnegie, hockey pioneer, community leader and Order of Canada recipient; Milt Ottey, one of Canada's top high-jumpers and one of the first recipients of the Harry Jerome Award; and Karlene Nation, TV reporter, writer and producer who is visually impaired.

OMNI Culture 
OMNI Culture is a groundbreaking series that combines OMNI News features with reports produced by OMNI'S Diversity Programming Unit.  The hour long program covers unique human-interest stories that originate in ethnocultural communities throughout Ontario, and provides a close-up perspective on the rich diversity that surrounds us.

Studio C 
Inspired by OMNI’s multilingual re-versioning of Canada: A People’s History, Studio C interviews historians, professors and other experts to provide insights to the development and contribution of ethnocultural communities in Canada.  OMNI worked with the Multicultural History Society of Ontario on the segments, which reflect a total of 18 Canadian ethnocultural communities. 

3D: Dialogue

Hosts T. Sher Singh and Jesse Hirsh interview guests from different faith communities and takes a national look at multi-faith issues that are relevant in our current society.
We also do this through English-language versioning.  Most of the documentaries produced from the Independent Producers Initiative are versioned in a number of different languages, including English.  We also do it through versioning of English (and French) content into a third language:

· Canadian productions like Canada: A People’s History and Ecce Homo are versioned into third languages.

· We have developed Harbourfront Productions to version advertisements and PSAs, increasing the marketability and awareness of our ethnic audience.  We often work with provincial and federal governments, as well as community associations and organizations, to reach a segment of our society that is best reached through ethnic television.
· Given our resources, we can access third-language talent and staff to assist in charitable efforts and fundraisers.  For example, during the Tsunami funding appeal, OMNI not only sought the support of our listeners, we were also able to provide language-specific operators who could respond to callers whose language of comfort was other than English or French.  On-air talent from OMNI was also used to produce language specific appeals for the CBC Easter Seals Telethon.

OMNI Website

We have taken significant steps to improve the robustness of the content on our website.  In 2005, we added: daily show-specific news headlines, daily features; online polling; and accessibility to audio and video content. 

Sports Content at Sportsnet

Sportsnet has also made a commitment to under-represented sports, and our programming schedule seeks to meet the expectations and interests of a broader diversity of Canadian sports fans.  In doing so, Sportsnet has specifically identified the need to reflect the participation and success of athletes from a broad diversity of backgrounds.

· Basketball is a professional sport with particular appeal to Canada’s diverse communities.  We are principal source for the Toronto Raptors, the NBA and the NCAA US College Basketball Tournament, highlighting the successes of Canadian players at all levels.  Sportsnet also carries NBA xl, a magazine program with an eclectic mix of basketball news and views, along with the latest hip hop / R&B music and street fashion trends.  

· Other than mainstream “North American” sports, Sportsnet also focuses live events, news and analysis to sports such as soccer, rugby, lacrosse.  In 2005, Sportsnet began carrying coverage of table tennis, including the Killer Spinvitational Charity Tournament.  Table tennis is particularly popular amongst ethnic communities (i.e. Asian, Arab, Eastern European).

· Champions of Change – Documentary series (4-part x 30 minutes) featuring Canadian paralympic athletes Jeff Adams, Chantale Petitclerc and Chantal Benoit

· Beyond the Glory – Documentary series profiling some of the most legendary and controversial athletes in recent history (e.g. boxing legend George Foreman; NFL superstars Donovan McNabb and Ray Lewis; NBA great Reggie Miller and Kevin Garnett).
· The Chris Myers Interview – One-on-one interviews with the most compelling, captivating and controversial figures in the sports world. Unlike most interview shows, each of Myers' interviews airs in its raw form, with little editing, allowing viewers to see the interviews in the natural flow in which they happened.  Guests have included Jose Canseco and Charles Barkley.
OMNI Television and Sportsnet

Pursuing the issues of diversity and sports, OMNI and Sportsnet have worked together on a number of projects in 2005:

· Winning bids for the Olympics and the World Cup of Soccer, recognizing the contribution of Sportsnet as a regional sports service and OMNI as a multicultural and multilingual broadcaster. . 

· Raptors TV was developed by OMNI as a weekly Cantonese-language NBA basketball highlights program.

· OMNI and Sportsnet conducted a play-by-play trial of a Blue Jays baseball game this summer to examine the opportunity of providing a Cantonese-language broadcast.

Biography Channel

The Biography Channel Canada is committed to diversity, and to the reflection and representation of our multicultural reality.  Biography carries a strand of Canadian bios called Our Stories.  Many of the subjects and documentaries are taken from the documentaries produced as a result of the OMNI Television Independent Producers Initiative.  Carriage on Biography provides these documentaries with an additional programming window, accessing a potential audience with an appetite for documentaries and documentary subjects.  In 2005, bios in this strand have included:

DORA DE PEDERY HUNT: A LIFE IN ART - Sculptor, designer, lecturer - Since arriving in Canada from Hungary in 1948 Mrs. Hunt has carved out a niche representing an artistic vision that is truly singular and undeniably Canadian.

JIHAD…STRUGGLE WITH ISLAM – Chronicles the struggle of one woman to reconcile her Self with the faith she was born into; a faith she has felt no real connection with until September 11, 2001.

MUSHAU INNU: SURVIVING CANADA – Employs a no-holds-barred approach to getting at the truth of the 50-year decline of the Innu under white domination to their present day crossroads in Natuashish. 

MY GRANDMOTHER - Whether immigration to Canada came as a result of love, war, famine, economic disaster or religious persecution, our existing link to the past – primarily timeframe and point of reference – live with those who came before us – our grandparents.  My Grandmother examines how life was for each generation as they fleshed out their lives as immigrants in Canada. 

COURAGE AND COMPASSION: THE STORY OF JOSEPH WONG - The incredible and inspiring story of Dr. Joseph Wong, beginning in 1948 amid the desperate poverty and chaos of postwar Hong Kong.
Biography also carries a series called Bio Library.  Episodes deal with a wide variety of subjects and often provide a broad diversity of issues and personalities.  In 2005, episodes of Bio Library included:

Spider Jones, author of Out of the Darkness: The Spider Jones Story – This book takes the reader through the harsh and trying life of Spider Jones, how we he struggled to overcome adversity and reclaim his childhood dream.  Out of the Darkness charts his gritty and determined rise from street punk to radio personality and inspirational speaker.
  

Nelofer Pazira, author of A Bed of Red Flowers: In Search of my Afghanistan  - The star of the film Kandahar creates a moving memoir of life, childhood and friendship as her world collapses around her.  Nuanced, affecting and stunningly written, A Bed of Red Flowers is a gripping portrait of ordinary life under occupation, and an illuminating window onto the devastation of a country and the resilience of its people.
  

Vikram Seth, author of Two Lives –  A tale of repetitive contact between Seth’s uncle Shanti and his aunt-to-be, Henny.  Their friendship created in pre-war Germany, is extended by a common relocation to Britain. 

The Life and Times series, produced by the CBC, also plays as part of the Our Stories strand on Biography.  In 2005, the series has featured personalities such as Susan Aglukark, Terry Fox, Thomson Highway, David Suzuki and Rick Hansen.

In terms of foreign program acquisitions, Biography also looks to carry a diversity of different subjects and personalities.  In 2005, some of the foreign titles acquired to run in our History Majors strand (Monday-Friday, 10-11pm) have included: 

JAMES BALDWIN - Profile of the celebrated African-American writer and civil rights activist. Exploring his expatriate days in Paris and work with Martin Luther King Jr. and Malcolm X, the program traces Baldwin's personal and professional successes and controversial struggle.

ARTHUR ASHE - A look at the beloved tennis champion and humanitarian whose life was cut tragically short when he contracted AIDS from a blood transfusion.  Born in Virginia in 1943, Ashe broke the color barrier in his sport and campaigned against apartheid in South Africa.

CARLOS SANTANA - Profile of the gifted Grammy-winning Latin guitarist who idolized B.B. King growing up.  He formed the Santana Blues Band, later just known as Santana, and established a unique blend of Latin-infused rock, jazz, blues, salsa, and African rhythms.

NELSON MANDELA - Profile of the South African leader who spearheaded the fight against apartheid.  The program includes the story of his African royal lineage, his underground battle against the white supremacist regime, and his 27 years in jail. 

G4techTV
G4techTV is a digital service focusing on the lifestyle and culture of computing, technology and the Internet.  Our service offers the best how-to programs and examines all of the latest tech-related products and services.  We also examine the fast-paced world of computer gaming, with everything from the hottest new games to the latest industry trends.  Our service is equally popular with technophiles, as it is with technophobes.

Regardless of its focus, G4techTV will also air programs that are more directly related to diversity themes:

· The Hong Kong Connection – Canada and the New China
Documentary examining Canada’s contribution to the economic development of both Hong Kong and China.

· Gadgets and Gizmos – “jane-finch.com” project
Feature story profiling this local Toronto organization, which teaches at risk youth to use technology to express themselves.

G4techTV is situated at the same studio location as OMNI Television.  As a result, our service can make good use of the resources, on-air talent and operations staff available from OMNI.  G4techTV also provides these same resources at OMNI, with an opportunity to work in another niche programming format.

Broaden Access to OMNI Programming

As seen in this 2005 report, we have developed new initiatives to expand upon the access of OMNI programming to other non-ethnic media (i.e. audio link to all-news radio group; web content interns; and English-language versioning of OMNI programs).

In 2006, we intend to expand upon that further.  We will pursue the posting of audio and video content on other websites (e.g. publishing sites), and the availability of content on VOD.
5.  SCHOLARSHIPS / INTERNSHIPS

Our Plan highlighted the importance of scholarships and internships to broaden the diversity of students interested in pursuing a career in broadcasting.  Scholarships and internships provide prospective employees of the future with much-needed financial support and practical experience. 

Web Content Interns at Rogers Media
For 2006, we have developed a web intern initiative with our different radio, TV and magazine properties.  The program will share the web content development work and insight of four interns, with input and direction according to joint interests (i.e. OMNI, 680 News, and Canadian Business).  The interns are being hired on a full-time, permanent basis, and will be placed according to interest and compatibility.  However, at first, the interns will be placed on a rotating basis at each of these three news groups.  The objective of the project is to update re-fresh website content, and find and re-format content from one or more properties that could be used by other sites.  As with the 680 News internship program, specific emphasis has been placed on our objective to obtain interns with varied and diverse backgrounds. 
OMNI Television (Ryerson)

For almost 20 years, OMNI has provided four annual full scholarships to ethnically diverse applicants, with a particular interest in ethnic broadcasting.

Sportsnet (BCIT, NAIT, Ryerson and Concordia)

Annual contributions of $35,000 are available for scholarships and seminars at each of these four institutions.  The objective of the program is to assist in the development of programs for young Canadians with an interest in sports broadcasting, with a specific emphasis on members of under-represented groups.  Specific allocations for each component of the project are discussed with and adapted for each particular university participating in the program.  The education seminars include significant participation by Sportsnet on-air and production staff, providing a very hands-on approach to sports programming.
Willard Thiessen Scholarship / Mentorship Program
In recognition of the contributions made by Willard Thiessen and Trinity Television to the development of religious programming in Canada, we have established scholarship / mentorship programs at each of the British Columbia Institute of Technology in Vancouver and Red River College in Winnipeg.  Scholarship awards totaling $100,000 will be made available to those students who have demonstrated an interest and a commitment to issues involving faith, spirituality and ethics, and who are from academic disciplines such as broadcasting, communications or journalism.  Representation of a diversity of faiths is also a specific objective of the program.  Students will also be provided with a mentorship opportunity with one of our radio or television properties.
Canadore College in North Bay, ON

Our North Bay radio stations have formalized an internship co-op program with Canadore College.  Students selected for the program are provided with four-week internships, with first-year students taking on an observational role, and second-years having the opportunity to apply for their area of discipline or interest.  In 2005, we had sic to seven students involved in each year of the program, including one student from a visible minority.  In 2006, only the first year students have been placed, and their total number of nine included one student with a disability.

Each of our other markets in Ontario North (i.e. Sudbury, Sault Ste Marie and Thunder Bay) also place students from local colleges as requested.  We average about two to three students in each market, interning for a four-week period.

Camosun College in Victoria, BC

The successful student will have completed the first year of the Applied Communications Program.  Preference is given to a student from one or more of the designated groups to provide the scholarship.

680 News Internships

680 News in Toronto has established a student intern program for our all-news radio operations.  A directive from management is for the program to attract 1/3 of its interns from one or more of designated groups (Aboriginal peoples, visible minorities and/or persons with disabilities).  Given the successful development of the program in Toronto, it is being considered for other all-news radio stations in Vancouver, Kitchener and Atlantic Canada.  

680 News Internship (Jane and Finch)

As an initiative for 2006, 680 News is also discussing the opportunity of dedicating an intern to issues and concerns from the Jane and Finch area of Toronto.  While news stories could cover a wide variety of different subjects, significant consideration will be placed on accentuating positive portrayal and role modeling from the community.  
Maritimes News-Talk Stations

In our applications for news-talk stations in each of Halifax, St. John and Moncton, we proposed to establish scholarships at local educational institutions 

· At the Atlantic Media Institute in Halifax, we are establishing one annual scholarship of $10,000 for students in their intensive radio and television arts program.

· At the Collège Communautaire du Nouveau Brunswick (Dieppe, NB), we are establishing two annual scholarships of $5,000 each for students enrolled in the French-language radio and television arts program. 

· At the University of King’s College in Halifax, we are establishing two annual scholarships of $5,000 each for students in the one-year intensive post-graduate journalism program.  Particular consideration will be provided for prospective students from designated groups, and will reflect regional representation from both provinces.

6.  INDUSTRY INITIATIVES

Audience Measurement

Radio and television audience measurement practices have not evolved to reflect and represent the growing diversity of Canadian society.  Due to language impediments and sampling gaps, the habits of many ethnic Canadian listeners and viewers are not being measured.  The inability to provide current measurement data to advertisers is a significant disadvantage not only to ethnic media and ethnic programming producers, but also to a larger group whose objectives are to broaden the variety and diversity of programming available to Canadian audiences.

In past years, OMNI Television has conducted a number of proprietary research studies to effectively demonstrate the interest and audience for ethnic programming.  However, given the nature of advertising buys and the need for more immediate information, the shelf-life of such research efforts are limited.  The independent research efforts were also very expensive.

The recent release of the Independent Task Force on Television Audience Measurement report in the US has brought this issue more to the forefront (especially in regards to private research companies like Nielsen Media).  Given these developments, we have made a concerted effort to also discuss these concerns, but within a Canadian context.

· Representatives of Rogers Media Television visited the Honourable Cardiss Collins (Ret.) in Washington, D.C., and representatives from Nielsen Media Research to get first-hand information about the results of the Task Force Report.

· We then arranged for Ms. Collins to come to Canada and speak to the Canadian broadcasting industry about on-going concerns regarding audience measurement.  OMNI Television hosted a breakfast reception and sponsored a television measurement at this year’s Innoversity Summit (included Ms. Collins, and representatives from Nielsen Media and OMD advertising agency).  We also arranged for Ms. Collins to appear as a keynote speaker at the 2005 CAB Conference.
· We also met with the Chair of the CRTC, and certain staff members, to update them as to our efforts on this file.  We emphasized our commitment to a more reflective and representative approach, and highlighted our intention to continue reporting back on any progress or further initiatives.

· Nielsen Media Research in Canada has agreed to formulate a Sub-Committee on the issue of Ethnic Diversity and Audience Measurement.  The Sub-Committee has already met on a number of occasions, and is analyzing data, with the view to addressing concerns about television measurement in Canada.

Alliance with APTN

OMNI Television and APTN concluded a business alliance in March of 2004 to work together and share information about their respective operations (i.e. news and current affairs; sales and marketing; program production; professional development).  In 2005, that alliance provided the opportunity for further information sharing and the development of a number of specific initiatives:

· As part of the acquisition of NOW TV, we have proposed a $300,000 funding initiative to work with APTN and aboriginal independent producers for the production of a four-part series on Aboriginal spirituality.
· The APTN national sales and marketing staff (2) are situated at OMNI Television in Toronto, both to minimize costs, but more importantly to have direct access to OMNI sales staff and resources.

· We are also in discussions about the development of a news production exchange program (4 weeks).  APTN would send a reporter to OMNI, to develop content and to infuse an aboriginal context to news stories at OMNI.  OMNI would send an executive producer to APTN to assist in the organization of content and the efficient production of news stories.

· We have worked with APTN on the file of audience measurement.  Although their concerns may differ slightly (i.e. no measurement on reserves), the principle and impact are the same.  As such, we have collaborated in our efforts to spotlight the issue and work to resolve it.

· We also discussed the possibility of adding more specific aboriginal issues and questions as part of our bi-weekly Pollara poll.  APTN expressed their preference for a more aboriginal-focused polling opportunity, with multiple questions.  Given our on-going discussions for additional polling with the Association of Canadian Studies, we will try and renew the possibility of inclusion for APTN on issues of aboriginal concern.

· We are also in discussions with the Association of Canadian Studies about an ethnicity and aboriginal issues symposium in Vancouver.  The objective of such a symposium is to outline the shared experiences and challenges for both area of niche broadcasting.

Radio and Television News Directors Associations (RTNDA)

Renato Zane, VP of News at OMNI Television, is the Treasure of the RTNDA and continues to Chair its Diversity Initiative.  This year, the initiative produced and launched a national PSA campaign in support of the promotion of diversity in news programming and news staffing.  The next step will involve the production and distribution of a DVD “toolkit” to news professionals.

Canadian Ethnic Journalists and Writers Club (CEJWC)

Rogers Media continues to be a very strong supporter of the Canadian Ethnic Journalists and Writers Club.  The annual gala awards event is hosted by Rogers, produced and broadcast on OMNI Television.  One of our executives serves as Chair.  Monthly meetings are held at OMNI, at which guest speakers and participants often attend.

Canadian Broadcasting Standards Council (CBSC)
We are funding the CBSC’s Ethnocultural Outreach and Positive Portrayal Initiative, whose objective is to increase public awareness of broadcast standards and ensure the widest possible contact with our increasingly multilingual society. The CBSC has developed an outreach database and has translated its expanded brochure and parts of its website into more third languages for citizens whose language of comfort is neither English nor French.  As a result of efforts in 2005, CBSC information is now available in 11 more languages (Amharic, Armenian, Farsi, Mohawk, Croatian, Dutch, Hungarian, Macedonian, Romanian, Serbian and Sinhalese), bringing the total to 40 languages.  In doing, the CBSC has been able to translate CBSC brochures and PSAs in these languages, and provide dedicated web pages to each language.

Symposium on Ethnicity & Media

Along with the Association of Canadian Studies, OMNI Television co-sponsored this event on March 21st in Toronto.  Representatives from OMNI and Rogers Media participated though a number of different presentations and panel discussions.

Comparative Religious Studies Conferences
As part of our acquisition of the former NOWTV, we have proposed a total contribution $100,000 to work with local associations and educational institutions to host comparative studies seminars at which all faiths would be invited to attend and share the foundation of their religion and spirituality with others.  The objective of this conference / seminar format will be to encourage greater unity and understanding among various religious groups, while focusing on media-specific issues (e.g. balanced media portrayal).  
Strategic Alliance of Broadcasters for Aboriginal Reflection (SABAR)

Both Rogers Media Television and Rogers Radio are active members of SABAR. Along with our continued support and participation, other initiatives have emerged as a result:

· Madeline Ziniak from OMNI Television appeared with Brenda Nadjiwan (Department of Indian & Northern Affairs, and Co-Chair of SABAR) in a presentation before the CRTC on approaches and initiatives to make broadcasting more accessible to Aboriginal peoples.  

· Ms. Nadjiwan has also appeared on OMNI Television programs (3D Dialogue and Voices of Religion) to discuss SABAR and other Aboriginal initiatives.  

· OMNI participated in an employer panel in a Workplace Equity Workshop and outlined OMNI Television as a case study in creating accessibility for a broader diversity of employees and content producers.  

· OMNI also participated in a Youth Employment Strategy Workshop to discuss industry opportunities for youth.

· Rogers Radio agreed to be the Radio Sponsor for the Canadian National Aboriginal Festival.
Multifaith Action Society of BC

OMNI BC has already developed a collaborative relationship with the Multifaith Action Society of BC.  The objectives of this organization are to promote interfaith dialogue and understanding, and to cooperate with other agencies and organizations to promote initiatives which contribute to the common good.  Plans are already underway to co-ordinate a series of multi-faith learning events.

Innoversity Summit
Rogers Media Television is an active supporter of Innoversity, and is on the conference Steering Committee.  At this year’s summit, we participated in no less than eight panel sessions.
Hot Docs and Spinning Wheel Film Festival – Development Awards

OMNI Television sponsors Documentary Development prizes at both Hot Docs and the Spinning Wheel Film Festival.  At this year’s Hot Docs, we also hosted a 1-hour information session about the OMNI Independent Producers Initiative and the third-language documentary production successes to date.    
Canadian Association of Broadcasters (CAB)

Representatives from Rogers Media continue to participate in a number of diversity initiatives at the CAB, including:

· the CAB Stakeholders Forum: Presence, Portrayal and Participation of Persons with Disabilities in Television Programming;
· the Joint Societal Issues Committee;
· the Diversity Sub-Committee for the review of the Commercial Radio Policy; and 
· the CAB Cultural Diversity Task Force (Madeline Ziniak, Co-Chair).
Archives Canada

OMNI Television has established the largest, third-language contribution to he National Archives of Canada.  Ethnic programming is pledged on an annual basis in the shared belief that Canada’s ethnocultural history is central to Canada’s history, and one of our most treasured assets.
Mainstream Now

We supported the continued publication of this ACTRA catalogue, which provides bios and profiles of talent from designated groups (e.g. visible minority, disabled).
7.  COMMUNITY INITIATIVES
Our stations and services are particularly focused on support for their local community initiatives.  We are involved in a vast number of events, fundraisers and local associations.  We see ourselves as resources becoming an integral part of the local communities we serve.   

Tsunami Relief Special (January 2005)

In response to calls from various community groups, including Yee Hong Community Wellness Foundation, OMNI supplemented its continuous news coverage of the tsunami disaster by airing a two-hour televised appeal special in five languages: English, Hindi, Tamil, Sinhalese, Cantonese and Mandarin.  Tsunami segments were also produced for weekend diversity programming and were inserted during show packaging.  Master control and the graphics department contributed with captioning appeals during the South Asian and Chinese movies.

The Yee Hong group formed a not-for-profit organization named “Canadians for Tsunami Relief” (CTR).  The group recruited hundreds of volunteers to operate the phone lines and to be available to answer appeals in different languages.  Yee Hong administrators also matched phone volunteers to the OMNI schedule for this purpose.  This made our appeal unique in Canadian broadcasting.

The programs drew an unprecedented amount of promotional support from the Rogers group of companies.  The Rogers-owned radio stations in Ontario talked about the appeal and conducted interviews with OMNI personnel.  680 News, in particular, provided on-air support throughout the day on Saturday, January 8th and Sunday, January 9th.  The Shopping Channel also supported our effort.   
South Asian Earthquake Relief Special (October 2005)
In response to the humanitarian crisis in the South Asian regions affected by the recent devastating earthquake, OMNI Television produced a one-hour commercial-free appeal special.  A collaborative effort between News and Diversity, the program was taped on Friday, October 21st, and aired in Ontario on Saturday, October 22nd, and in British Columbia on Monday, October 24th. 

The program featured appeals from the Prime Minister, and both federal opposition party leaders, as well as Ontario Premier Dalton McGuinty and local South Asian community representatives.   Guests on the show included the Consul General for Pakistan and relief organizations.  Additional content for the show was provided by the Ottawa Bureau and by OMNI BC.  The Standard at OMNI BC contributed an interview with a local Vancouver Pakistani-Canadian organization.

Hosted by Indira Naidoo-Harris, the show featured interviews with guests and included the participation of numerous South Asian community leaders.  During the show, we posted phone numbers for the Red Cross, UNICEF, the Pakistan President’s Earthquake Relief Fund, World Vision, IDRF and the North American Muslim Foundation, among others.

Public Service Announcements

OMNI has launched an initiative to fund the independent production of high quality, third-language PSAs for community organizations.  The $2 million PSA initiative provides a unique opportunity for local community groups to partner with local independent producers.  Community groups own the produced PSA and, as a result, are also able to broaden its distribution on other Canadian programming services.  

In 2005, we expended $150,553 to fund the production of 10 public service announcements.  Here are a few examples:

Breaking the Barriers (Mandarin, Arabic, Spanish, English)

· Produced in association with the Canadian Abilities Foundation, this public service announcement provides information, inspiration and opportunity to people with disabilities.

Canadian Cancer Society (Portuguese, Italian, Hindi, Cantonese, French, English)

· This PSA provides local communities with multilingual information and services for people living with cancer.
Our Sisters Place (Hindi, Portuguese, Cantonese, Italian, French, Tamil, Spanish, English)

· This PSA is made in association with the Mood Disorders Association 

of Ontario, to support women suffering from Postpartum Depression.
The Terry Fox Run (Mandarin, French, English)

· This PSA was produced to build awareness and enthusiasm for the 25th anniversary of the Terry Fox Run.
There is Help (Urdu, Hindi, Punjabi, Bengali, French, English)                                                
· The PSA builds awareness for the assistance for victims of domestic violence offered by the Riverdale Immigration Women’s Center.
Community Events and Festivals – Promotion and Sponsorship
Our stations consistently support and promote local organizations and associations.  Here are but a few examples from 2005, in a few categories:

· Local Festivals and Events
Ismaili Walk


Caribbean Days

Dragon Ball
Aga Khan


Chinese New Year

Diwali Festival
Asian Heritage Month
Black History Month

Carassauga Festival

MyBindi Comedy Night
Yee Hong Walk

Polish Day

Festa Italiana

Bloor West Village Ukranian Festival

· Film and Culture
Reel World Film Festival


Hot Docs

Spinning Wheel Film Festival

FILMI South Asian Film Festival

Masala! Mahndi! Masti!


Italian San Remo Song Festival

Toronto Hispanic American Film Festival

· Business
Taiwan Entrepreneurs Society

Italian Chamber of Commerce

Hong Kong Economic & Trade Office
Indo-Canadian Chamber of Commerce

Canadian Chinese Entrepreneurs 
Canada India Business Council

Portuguese Clubs and Assoc (Ontario)

8.  COMMUNITY INPUT AND FEEDBACK

As highlighted in our Corporate Plan, our media properties contain multiple contact points for listener or viewer feedback.

· Our listeners and viewers are provided with various opportunities (e.g. talkback lines or e-mails from websites) to comment on our programming. 

· We have established Local Advisory Committees to establish a consistent rapport with local communities, provide input on our programming and operational activities and assist in the development of appropriate policy procedures. 

· We continue to work with our community website.  Diversity Now provides news and views, and is developed as a forum for community feedback and dialogue on all matters relating to cultural diversity.  

Because of the nature of its programming, OMNI Television has received input and feedback from a very large number of different community groups.

Employees whose functions include Audience Relations or Community Relations are often responsible for reviewing specific comments about the programming on any of our stations.  They often consult with station managers or other counsel (i.e. Legal or Regulatory), depending on the issues involved.  Specific CRTC or CBSC complaints are handled by the Regulatory department.  

On a broader, more consultative basis, station managers and senior programming staff are also involved with more general programming concerns or complaints.  The input and feedback is being used to provide comment on our programming, including areas of concern or deficiency.  However, it is also used to develop diversity initiatives to further examine and communicate issues that reflect Canada’s multicultural reality. 

One of the mandates for the new Rogers Media Diversity Committee is to act as an employee community forum to ensure that feedback is highly accessible and responded to within our organization.  

9.  MEASUREMENT AND ASSESSMENT

On an annual basis, the company undertakes to report to Human Resources Development Canada (HRDC) regarding our various employment equity initiatives.  The HRDC report provides a comprehensive review of both quantitative data and qualitative employment equity initiatives.

The company performs an annual Employment Systems Review.  The purpose of this review is to examine all workplace policies and practices that have an impact on the hiring, termination, development, training or promotion of employees.  The reviews help the company to identify opportunities for improvement in its programs, policies or practices regarding employment equity.  

Employee Opinion Survey

In January 2006, Rogers Media launched an on-line Employee Opinion Survey.  This is the first time we have used the on-line format, increasing accessibility, tabulation of results and development of subsequent action plans.

The Survey focused on a number of issues:
· employee engagement
· work environment
· responsive of management and senior leadership

· employer practices (respect, fairness and equal opportunity)

· career growth and development 

Different surveys were provided for management and employees, in order to better understand both the perception and the reality of our working environment.  Survey participation was voluntary, with information collected only on an anonymous basis.  In fact, survey results were provided directly to an online survey consulting group (Inquisite Consulting Partners), who will present the collective data to Rogers Media.  At this stage, the participation rate of our total employee base stands at just over 62%.  Collected information will be analyzed and applied for the development of new strategies to address any problem areas.

Performance Planning, Review and Development (PPRD)

We continue to use our PPRD employee appraisal process.  This review process is designed to foster an effective working relationship between managers and employees, in order to promote their future development, growth and learning.  The PPRD process adopts best practices and ensures the establishment of a consistent and objective review process.
10.  CONCLUSION
Rogers Media remains fully committed to principles of cultural diversity, which recognize both the importance of accurate representation and the significance of fair and balanced portrayal.  In this report, we have outlined our accomplishments for 2005 and set out a number of initiatives going forward.  We value the opportunity provided by this process to improve the representation of cultural diversity across all of our media properties.
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